CFCI Community Engagement Methods and Techniques Survey
14 Responses as of 2/3/22

Q1. Black / African American Communities: Please rank each of the following methods and techniques
(high use, medium use, low use, or no use) for Black / African American Communities.

Q1. Black / African American Communities
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Responses for “Other” included:

- Collaborate with trusted partners/community ambassadors. Engage churches, parks, schools, libraries.
- Television not new media.
- Surveys and focus groups are effective when there's an incentive for time spent (raffle, gift card, etc.).

The 5 highest ranked options for Black / African American Communities were:
1. Social Media, 2. Focus Groups, 3. Information Sessions, 4. Email Notifications, 5.Digital Ads

Q2. Native American and Tribal Communities: Please rank each of the following methods and techniques
(high use, medium use, low use, or no use) for Native American and Tribal Communities.

Q2. Native American and Tribal Communities
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Responses for “Other” included:

- Engage their tribal Council and Commission.

The 5 highest ranked options for Native American and Tribal Communities were:
1. Social Media, 2. Listening Sessions, 3. Digital Ads, 4. Email Notifications, 5. Information Sessions



Q3. Immigrant and Refugee Communities: Please rank each of the following methods and techniques (high
use, medium use, low use, or no use) for Immigrant and Refugee Communities, including Asian and Black
Immigrants.

Q3. Immigrant and Refugee Communities
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Responses for “Other” included:

- Engage churches, parks, schools, libraries, etc.

The 5 highest ranked options for Immigrant and Refugee Communities were:
1. Social Media, 2. Radio, 3. Information Sessions, 4. Digital Ads, 5. News Media

Q4. Youth and Young Adults: Please rank each of the following methods and techniques (high use, medium
use, low use, or no use) for Youth and Young Adults.

Q4. Youth and Young Adults
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Responses for “Other” included:

- Engage in schools, parks, & library settings.
- Surveys decent response when incentive given for their time and help meet basic needs (gift cards).

The 5 highest ranked options for Youth and Young Adults were:
1. Social Media, 2. Digital Ads, 3. Texting, 4. Email Notifications, 5. Listening Sessions



Q5. People who are Monolingual in Spanish and Other Languages: Please rank each of the following
methods and techniques (high use, medium use, low use, or no use) for people who are monolingual in
Spanish and other languages besides English.

Q5. People who are Monolingual in Spanish and Other Languages
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The 5 highest ranked options for People who are Monolingual in Spanish and Other Languages were:
Social Media

Information Sessions

Digital Ads

Radio

Listening Sessions

arwdpE

Q6. People who are Transgender and/or Nonbinary: Please rank each of the following methods and
techniques (high use, medium use, low use, or no use) for people who are transgender and/or nonbinary.

Q6. People who are Transgender and/or Nonbinary

EHigh ®mMedium = Low mNone © Unsure

8
7
6
5
4
3
: “ ‘
0 I 1l I i nin min .
o el 4 & (2 $J N X
S & A ® & S & N &
4’0 f—?\o ('}‘é k° @‘9\ N > ¢ '23‘\0 & & @z ) ?}V @Q’b ® & &
e g & 9 N &> I ¢ < R N N o N4
PSP SRS S & &L ¢ 2
& & S N P N
& W & <@
&
Responses for “Other” included:

- Trusted CBOs.
- Word of mouth.

The 5 highest ranked options for People who are Transgender and/or Nonbinary were:
1. Digital Ads, 2. Social Media, 3. Focus Groups, 4. Email Notifications, 5. Information Sessions / Surveys



Q7. People who are Gang Members or Ex-Gang Members: Please rank each of the following methods and
techniques (high use, medium use, low use, or no use) for people who are gang members or ex-gang
members.

Q7: People who are Gang Members oifang Members
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Responses for “Other” included:

- Trusted CBOs.

The 5 highest ranked options for People who are Gang Members or Ex-Gang Members were:
1. Social Media, 2. Focus Groups, 3. Digital Ads, 4. Talk Circles, 5. Information Sessions / Listening
Sessions

Q8. People who are Impacted by the Justice System: Please rank each of the following methods and
techniques (high use, medium use, low use, or no use) for people who are impacted by the justice system.

Q8. People who are Impacted by the Justice System
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Responses for “Other” included:

- Trusted CBOs.
- Word of mouth.

The 5 highest ranked options for People who are Impacted by the Justice System were:
1. Listening Sessions, 2. Social Media, 3. Focus Groups, 4. Digital Ads, 5. Information Sessions



Q9. Geographic and Other Communities Most in Need ldentified by Equity and Service Indexes: Please
rank each of the following methods and techniques (high use, medium use, low use, or no use)
for communities most in need identified by equity and service indexes.

Q9: Geographic and Other Communities Identified by Equity and Service Indexes
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Responses for “Other” included:

- Geographic representation of CBOs and trusted spaces — schools, parks, and libraries.
- Word of mouth.

The 5 highest ranked options for Geographic and Other Communities were:
1. Information Sessions, 2. Surveys, 3. Social Media / Digital Ads, 4. Listening Sessions / Focus Groups,
5. Telephone Hotline

Q10. Community and Faith-Based Organizations: Please rank each of the following methods and
techniques (high use, medium use, low use, or no use) for community and faith-based organizations.

Q10. Community and FaHBased Organizations
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Responses for “Other” included:

- Helpful to have a trusted messenger to engage with Senior Pastors who will then share out to their
congregation.
- Word of mouth.

The 5 highest ranked options for Community and Faith-Based Organizations were:
1. Information Sessions, 2. Focus Groups, 3. Listening Sessions, 4. Radio, 5. Email Notifications



